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now back with the best!" - R.D., Arizona 

"WOW! Your service is fast. Thanks." - R.M., Virginia 
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1-800-445-7398 
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PRESENTS BM 187 Stepping Out by Jeanne 
BM 183 Happy Birthday Square Dance 
BM 1011 High Gear/Up Jumped The Devil 	Jeanne Briscoe 

Now Available 	 Salinas, CA 

Editor's 
NOTEBOOK 

by Jon Sanborn 

M any books and articles have 
been published regarding the 
responsibilities of leaders, callers and 

cuers and very little has been written about the 
responsibilities of the dancer. The dancer is the 
backbone of the total square dance movement. 
Without dancers there is no need for leaders, 
callers and cuers. 

The categories of participation vary widely 
among dancers. Some dance occasionally while 
others dance at a higher frequency. Regardless 
of their dancing frequency, all dancers have 
certain responsibilities to themselves, their fel-
low dancers, their caller/cuer/instructor, their 
club and its officers and their supporting square 
dance organizations. 

Responsibilities to yourself: Take responsi-
bility for learning new calls. Attend workshops. 
Accept advice about dancing. Dance as often 
as necessary to maintain your selected dance 
level. Know what is contained on the dance list 
for your level. Set an example for others to fol-
low in dress, badge, promptness, enthusiasm, 
and knowledge about the square dance com-
munity activities. 

Responsibility to other dancers: Be socially 
clean, courteous and pleasant. Square up at the 
first call. Know and adhere to your dance level. 
Accept help from others and be helpful to oth-
ers. Share dance time; don't be exclusive. 

Responsibility to caller/cuer/instructor: 
Know the relationship of the caller to the club. 
Talk to the caller about your dance problems. 
Check the use of recorders and tapes with the 
caller. Let the caller teach the students. Let the 
new caller know your preference as to calls, 
music, pace, level, and so forth. 

Responsibility to the club and its officers: 
Serve in positions of responsibility. Volunteer 
without being asked. Recruit and assist new 
dancers—support all club functions and activi-
ties. Be prompt for the first tip and stay the en- 

Mac McCuller 
San Luis Obispo, CA 

RECENT RELEASES 

BM 186 Little Coquette BM 180 Who Wouldn't Love Her 
BM 185 Sunshine BM 179 Eight More Miles To Louisville 
BM 184 Whatever Happened To Old Fashioned Love BM 166 Downtown Knoxville 
BM 182 Gotta Be That Way BM 165 King of Country Music 
BM 181 Ma (She's Making Eyes) BM 1015 Boomerang/Why Hoedown 

PO Box 1448, San Luis Obispo, CA 93406 Tel: 805-543-2827 
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tire dance if possible. Be courteous at announce-
ment time. Assist in the setup and clean up of 
the hall. Set an example for others. Wear proper 
square dance attire at all club functions. 

Responsibility to supporting organizations: 
Serve in positions of responsibility. Broaden 
your scope by participating as delegates and 
officers. Attend seminars, Mini-Legacies and 
other leadership training programs. Support the 
general activities and special dances of your 
area, state and national organizations.  

acquainted with as many of you as possible. 
Ed and Pat are the current editors and publish-
ers of The Northeast Square Dancer Maga-
zine. It is our opinion that they will do a bang—
up job. 

December 1997 will be their first issue that 
they will publish and we hope that you will 
continue to support and encourage them in their 
expanded publishing endeavors. 

• • • • • 

After five gratifying years of service to our 
subscribers and advertisers, we wish to 
announce the sale of the American 

Squaredance Magazine. 
Susan and I wish to thank all of our loyal 

subscribers and advertisers for your support 
throughout the years. It has been our pleasure 
to serve you. We have enjoyed the square dance 
world because it has given us the opportunity 
to meet so many wonderful people. 

The new owners, Ed and Pat Juair are ex-
cited about taking over the publishing of the 
American Squaredance Magazine and getting 
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A Tribute to Bob Howell is the reason for this month's 
cover. It's just one small way we could show our appre-
ciation for Bob's devotion to the square dance activity. 

For a Dandy Idea, be sure and take a look at how you can build your own caller's stand. It's 
a portable boost to ensure a clear view of the dancers on the floor. 

Ever wonder what it's like Dancing Internationally? You'll find out when you read Bill 
Peterson's account of his experience dancing in Finland, England and Holland. 

We couldn't let the fun of this year's National slip by without sharing some of it with you. 
Memories by BettyLee Talmadge, in charge of the tours for the 46' N.S.D.C., is about her 
remembrances of all the action that took place in Orlando. Even our staff couldn't resist 
putting together a few sights and sounds of their own. We hope you enjoy A Look at the 46'. 
Why not share your experience at this year's National with us? We look forward to hearing 
from you. 

1 Alaska Cruise 64 19 Elite 88 37 NSD 26 
2 Australian SID Cony 21 20 ESP 77 38 NSDD 53 
3 Belco 47 21 Four Bar B 62 39 Palomino 48 
4 Bill Davis 75 22 Gold Star Video 11 40 Perry's Place 36 
5 Blue Ribbon 84 23 Grenn 55 41 Petti-Pac 66 
6 Buckskin 12 24 Hanhurst's IF 42 Quadrille 62 
7 CALLERLAB 45 25 Hi-Hat 84 43 R & R Video 70 
8 Calyco Crossing 73 26 Hilton 68 44 Rawhide 12 
9 Capital Engraving 90 27 Hoedowner 46 45 Red Rock Ramblers 72 
10 Cardinal 62 28 IAOGSDC 43 46 Rockn M Records 82 
11 Chinook 46 29 Jo Pat 77 47 Scope 2 
12 Cholmondeley 20 30 John's Notes 24 48 Square Dance Videos 15 
13 Club Leadership Journal 31 Kirkwood 37 49 Square Dancetime 67 
14 IB 32 Kopman's Choreo 54 50 Supreme Audio OB 
15 Compton Ridge 71 33 MACCA 34 51 Tic Tac Toes 56 
16 DJ Records 6 34 Meg Simkins 86 52 TN River Romp 40 
17 Dot's Western Duds 35 35 Mikeside Management 25 53 YAK STACK 16 
18 Ed Fraidenburg 83 36 New Line of Fashions 23 

rani 	1 

• • • • • • • • • • • e • • • • • • • • • • • • 
ADVERTISERS LISTING 
For extra convenience to readers, we are listing our 
advertisers (space ads only) and numbering each. Readers 
should still write directly to advertisers as they wish, but any 
who desire information from several advertisers may circle 
the numbers to the left of advertisers' names on the blank 
and we will forward their requests to the proper business. 
This form invalid after September 30, 1997. 

NAME 	  

ADDRESS 	  

CITY 	 ST ZIP 	  
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Circle the number of each advertisers from 
whom more information is desired. 
Please mark no more than 20 
1 2 
11 12 
21 22 
31 32 
41 42 
51 52 
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Ask Lave 
Got a dancing problem and need an answer or opinion? 

Dave speaks his mind, taking stands and answering questions as 
only he can, with plain talk, common sense and humor. 

rrl his month I'd like to cover a few 

I
subjects brought to my attention at 
dances, conventions and so forth. by 

dancers and callers. Read along. See if any hit 
close to home. 

Why doesn't that caller just quit? He's 
terrible and I don't like him! 
Friends are always the last to tell you bad news. 
Why? Because they want to avoid hurting you. 
On the other hand, some people will simply 
never be good singers. Others may sing great 
but can't find the corner in a two-person square. 
However! Everyone has people who like them 
and gives them encouragement, a fan club of 
sorts. If you really don't like the caller,stay home 
and watch a movie. It's not worth getting upset 
about. 

I heard a caller tell a joke and I thought it 
was improper. It really offended me, but I 
didn't say anything. How should I have 
handled it? 

Confrontation is difficult at best. But, such con-
duct is unacceptable. Next time, take the caller 
aside and inform him/her that you are truly of-
fended by that remark and would appreciate not 
hearing anymore of the same. There is no need 
to raise your voice or speak snidely. Simply look 
the offender straight in the eye and tell them. I 
guarantee you will make the right impression 
on that person. They'll think THREE times be-
fore doing it again. If they do it again, ask for 
your money back at the door (after the tip) and 
leave. 

What do you think about the dress require-
ment in square dancing? (This is one of the 
most frequently asked questions.) 
I have a liberal attitude about square dance 
clothing. In my opinion, special events should 
encourage square dance attire. It should be 
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optional at regular club dances. Note that I did 
not say western attire. People of my age grew 
up with western movies and television shows 
like Gunsmoke and Paladin. The new adult 
generation of today has no idea who Paladin is 
and probably doesn't care. Similarly, they aren't 
interested in wearing clothing that makes them 
stand out so much from their peers. 
Pick a fraternal organization, just about any of 
them. They usually wear their finest "only" on 
special occasions. Maybe it's time we did the 
same. My experience is that most people will 
continue to dress in square dance attire even 
though they are not "required" to do so. Even 
the new, young folks eventually buy that outfit 
that they "wouldn't be caught dead wearing." 
If we don't rethink our position, the 2-3 square 
dance will become the norm. Oh, they'll look 
pretty though. Think about it. Look for a com-
promise! 

When my husband calls, everyone insists 
that I dance each tip. I "really" would 
prefer to sit and watch. What do I do? 
Hmmm. That's a tough one. When you come 
dressed to dance, you probably will. How about 
saying, "Thanks, but I need to watch and help 
my husband." It's difficult at times to be both 
diplomatic and honest at the same time. Maybe 
if we give the girls/guys an option such as—
Would you like to dance or rest this tip?—it 
might just do the trick. Everyone is happy! ASO 

Dave answers all questions: 
ASK DAVE—Dave Gipson 
3330 Oswego Avenue 
Fort Wayne, IN 46805-2126 
Phone: (219) 482-2565 
FAX: (219) 482-4281 
E-mail: dave@dave-gipson.com  
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Inspiration Cruises 
1-800-247-1899 
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Special Low Rates 
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New $11(4414 Hits! 
DJ125 Honky Tonk Dancin' Machine 	Dan & Joe 

DJ124 Put On A Happy Face 	 Joe Saltel 

DJ123 4 to 1 in Atlanta 	 Dan Nordbye 

DJ122 Gentle On My Mind 	 Dan & Joe 

DJ121 By The Time I Get To Phoenix 	Dan Nordbye 

DJ120 Winners 	 Joe Saltel 
rl L Il11fl Cowboy Low; 	 Dan Nerdbye 

DJ118 The Big One 	 Dan Nordbye 

DJ117 Peaceful Easy Feeling 	 Joe Saltel 

DJ116 Adalida 	 Dan Nordbye 

DJ115 Let's Get Back To Me And You 	Dan Nordbye 

DJ Records, 3925 N Tollhouse Rd., Fresno, CA 93726 (209) 227-2764 

DAN NORDBYE 	 JOE SALTEL 
(602) 668-9904 	• • • • • • • 	(707) 839-3050 

Cruise the Eastern Caribbean 

Dan Nordbye 	 Joe Salter 
For more information contact: 

Dan Nordbye, PO Box 31227, Mesa, AZ 85275 (602) 668-9904 
Joe Saltel, 2439 Travis Court, McKinleyville, CA 95521 (707) 839-3050 

Dave Ciccone, Circle C Ranch, 2301 N. Hess Road, Concord, CA 94521 (510) 427-0975 
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A Look at 
the 46th 

National 
Square 
Dance 

Convention 
As seen through the eyes of Dorothy Walker, assistant editor of this 
publication and Phyllis Arthur, who manages the ASD office (and those 
who work therein!). 

As many of you know, Jon and Susan 
Sanborn will hand over the reins of 
the American Squaredance Magazine 

with the December issue to Ed and Pat Juaire 
of Rhode Island. Phyllis and I usually stay 
in the background, but, seeing how this may 
well be our last square dance convention, we 
couldn't resist sharing the wonderful time 
we had. We so enjoyed meeting those who 
are readers and contributors/editors of this  

publication and on the next page or two, 
you'll see us doing just that. 

A special thanks goes to BettyLee 
Talmadge of Orlando, Florida, for making 
the second week of our stay in Florida one 
we'll never forget. Her knowledge of Disney 
World is vast and detailed and you could see 
how much she loved sharing that knowledge 
with others. The Disney family surely knows 
how lucky they are to have her as an ambas-

sador. And to BettyLee's 
daughter, caller Susan-
Elaine Packard, thanks 
for those great name 
badges ... and those rare 
Mickey Mouse pins— 
everybody 	wanted 
`em—try as they blight, 
a trade was never "even 
considered! 

Phyllis (L) and Bob Howell 

(R) stopped by ASD's booth 
to visit with the staff. Phyllis 
Arthur (office manager here 

at ASD) made sure they 

didn't get away without first 

taking a photo with her. 
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