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Editor's l

NOTEBOOK

ere it is February and Valentine's Day
His upon us.

Have you been found by Cupid’s ar-
row yet? Perhaps you would like to give your
favorite person a gift of candy or flowers.
Cards are beautiful, too. However, don't for-
get your favorite caller and cuer. He or she is
probably the one you see every week and one
of the ones who is the backbone of our square
and round dance activities. They need lots of
praise for their efforts. While we're thinking
about it, why don’t some of you dancers send
a picture of your local caller or cuer with a
nice write up about him/her so we can show-
case them in our.Ca.lle.r z;ng Cuer Line-up.

e have been hearing a lot about the
Wdrcss code for square dancing.

Some folks think if we lowered the
code it would help to attract new dancers into
our realm. After giving this idea a lot of
consideration, we have come up with some
food for thought for all of you. It’s probably
all right to wear prairie skirts and blouses,
and it’s probably all right for the men to wear
jeans with long sleeved shirts. However,
when it comes to letting people come to a
dance in any other ordinary clothes, (cut-
offs, tank tops, women in slacks, etc.) we take
exception. Our dress code is the most impor-

ol

tant item in our activity. If we lower it, that
will effect the success of the square dance
clothing stores. Many women will stop buy-
ing the frills and slips, they will take up
wearing slacks or jeans. If this happens it
could start a domino effect that would reach
all the way to the advertisers. Remember,
there are many, many square dance maga-
zines out there that depend on these shops for
much of their revenue. We need that so we
can keep you informed. Besides, if we are
ever going to get square dancing named our
national dance, we'd like to see it in its ap-
propriate attire. After all, it's the most beau-
tiful form of dancing in our nation. Let’s keep
the beautiful dresses and slips, and keep
square dancing a beautiful activity.
ees oo

ne last word. There are many square
Odancers in Japan. We here at ASD
send our heartfelt sympathy to the
people of Japan. Their losses are great, and

we ask God’s blessi‘n; on their recovery from
the earthquake.
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Our front cover picture of Walt Cole's Contra
Class (1988-1989) was sent to us by Walt. What
LWBT=ImE <
We found many “jewels” concerning etiquette
in John Saunder's Notes. We reprinted it for
your enjoyment. A Square Dance Story, by Mel Thompson is a cute tongue in cheek article,
but, it's full of truths. AC Lines, by Ed Foote, offers some good tips of Six Basic Skills for
square dancing. It deals with the dancers learning to pay attention when learning and square
dancing. While we are talking about the etiquette of square dancing, we are glad to point out
to you Bill Walsh's article about demonstrations for square dancing. He brings to our attention
many aspects of getting a demonstration organized. Happy reading, ‘ya all.
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45 TEMPO —--

hen we want to make a differ-
ence in our lives, we usually start
by changing something in our

habits. Maybe it’s in our work, or
our personal contacts with others. Some-
times it takes a lot of work on our part,
especially when we meet with opposition
from others. Take square dancing, for in-
stance. It seems that in the years past a lot of
changing has taken place. Did we make a
difference? I'll say we did! We stroked the
dancers so habitually that they resounded
with a loud cry “‘more, more, higher, higher.”
And like a bunch of lemmings chasing their
instinctive suicide mission, soon all the danc-
ers were giving chase for more and higher.

What began to happen was a mad dash
to be first at the microphone with some-
thing that just came out. Something that
was so new the ink hadn’t even dried on the
page. We callers jumped to the ringing
shout “more, higher,” and soon most call-
ers were seéarching for something so pro-
found, that it would stop the floor.

Are we still striving to change square
dancing, to make it better? Or are we lis-
tening to the cry of “too many basics, get
rid of this and that.” If we are foolish
enough to change the structure of the basic
foundation of our activity, we are surely in
for a major problem, if and when we get
classes again.

Do we start off by teaching Teacup
Chain the first night? Well, you say, it's
something that keeps the dancers busy, the
girls, that is. Or should we start with Swing
Thru and Spin The Top? I' ve heard callers
brag about doing that very thing. They
theorize that the new people don’t know

any better. If you ask me, those new people
decide pretty quick that square dancing is
too tough for them. It's hard enough to
remember the caller’s name, or who the
corner is, let alone something like Swing
Thru or Spin The Top.

Can we, at this late date start to change the
attitude of square dancing? Can we start by
showing the new dancers figures that are
simple and fun to do? Can we use a simple
star figure to get everyone busy at the same
time? We surely don’t need to keep all the
dancers in the square busy at the same time.
It helps for the heads to do something and
then the sides to repeat what was done. These
are things that the new people can learn from.
They need every ounce of confidence they
can muster to get through a square, especially
when they think they are the only ones who
ever took square dance lessons.

We may never be able to change the
attitude of some of our experienced danc-
ers, but we do have a good chance to fix the
minds of our new people in a direction that
says fun is the name of the game in square
dancing.

Perhaps we will never be effective in
getting square dancing started on the right
foot, especially when callers at a “pro-
foundly” high pinnacle, decide to do some-
thing “profound” for the activity. If you are
a club caller and don’t expect to ever go
any further with your calling, then it is up
to you and those like you to lead the way
in this quest. Stay true to the “fun aspect”
of square dancing, and instill in the minds
of the new dancers that same belief. Let it
be so strong it will carry through even after
they graduate from class. ¢
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" 11th ANNUAL HONEYMOON )
SQUARE DANCE WEEKEND

BLUE ASH HOTEL CONFERENCE CENTER
CINCINNATI, OHIO

March 17, 18, & 19, 1995

Featuring

Don Williamson
Tennessee

Mike Hoose

Tennessee

Johnny Jones
Florida

Mac McCall

Virginia

THE RED BOOT BOYS

-z Staff also includes:
J Chuck Marlow, Squares
; Columbus, Ohio
ohn & Dorothy Roasa, Rounds
Dayton, Ohio
Russ & Dee Shorts, C/'W
Mansfield, Ohio
=» 3 BIG HALLS - MAIN HALL WITH WOOD FLOOR <«
PLUS LEVEL PROGRAM & ROUNDS IN MAIN HALL
JFULL TIME ADVANCED LEVEL )
""RED HOT" C/W LINES & 2 STEP !!
¥ $160.00 PER COUPLE | PER ROOM (tax inc) @
Advance Deposit $40.00 Balance due February 22, 1995
For Information and Reservations Contact:
Janet Marlow
P.O. Box 13769, Columbus, Ohio 43213
(614)868-9828 or 1-800-541-1224

k Fax: 614-868-8995 1/
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