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Editor's l

NOTEBOOK

We are entering the summer months
and most of us will be taking some
kind of a vacation. Perhaps, starting with
the National Convention in Portland will be
the beginning of a vacation for most peo-
ple. A convention that has promised to give
you everything you want in dancing, as well
as numerous opportunities to visit many
areas of Portland. We surely hope you will
enjoy this grand occasion.

This is the time of year most clubs
graduate their Beginner classes. This
means we must plan activities that will in-
clude them; summer picnics, pot lucks,
tours around the area where you live, and
many more ideas can be pursued. We
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You-

need to nurture these Beginners and make
them feel at home in our clubs. They are a
delicate arm of our square dancing world.

Let's not forget to register our feelings
about the preservation of our activity. With
our responsible behavior in square danc-
ing we will continue to have a great activity.

Have a happy summer.

Our cover picture credit goes to Larry
Geddis, photographer. ¢

Don't let the dark forces of ignorance <

defeat you. Right in this galaxy, you can

tap into the source -- the free Consumer
 Information Catalog. It lists more than 200
free and low-cost government publications
on a variety of important topics. So dispel

the darkness and get the source. Just

send your name and addressto: .
Consumer Information Center  *

-

Department Source
Pueblo, Colorado 81009

Fran & Jim Kropf
San Diego, CA

BM 150 Bawn Street Biues by Mac
BM 151 Il Take Care Of Your Cares by Mac
BM 152 Pabictic Mediay by Mac

sc&se {STHR1 (W

Scope-big Mac records
Presents
Scope 52 “For You™ A Waltz by Fran and Jim

BM 149 Hello Helo by Mac

BM 133 Hazel Eyes by Mac

BM 132 Love Letters by Ron

BM 127 Is R True Whist They Say Aboul Dixie
by Mac

PO Box 1448, San Luis Obispo, CA 93406 Tel: 805-543-2827

Mac McCullar
San Luis Obispo, CA

BM 107 Mr. Sandman by Ron
BM 114 Teach The World To Sing by Mac
BM 075 Tweedie Dee by Mac
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One of the articles we want to bring to
attention is by Pete Diven “Has The Tune
Changed or Has The Music Stopped?" It covers
dancers etiquette. Another article entitled "Time
For Decisions," tells it like it is! You will enjoy. We

our

_ 3 are proud to spot-light Leo Satterlee and the book
he has written, entitied "lowa Barn Dances." One other article of merit is "The Non-Changing
Square Dance World," Straight Talk by Ken Larson.

Does Your Heart Good.
9
American Heart
Association

1 Ashton 90 30 Hilton 77 59 Rhythm Records 82
2 August Extravaganza 67 31 Hutton Metalcrafts 15 60 Rockin M Records 64
3 Badge Holders 79 32 IAGSDC 29 61 Roundalab 14
4 Blackwood 105 33 J & J Square Dance 46 62 Royal Records 19
§ Burdick 105 34 Jerry Sleeman 72 63 Scope 2
6 Capital Engraving 61 35 JJ Manufacutring 107 64 Shirley's 41
7 Cascade 70 36 John's Notes 105 65 Silver Sounds 91
8 Central Oregon 78 37 Kalox 27 66 Soldid Gold 102
9 Chaparral 75 38 Kirkwood Lodge 54 67 Sophia Ts 104
10 Charmz Reaction 104 39 Kopman's Choreo 26 68 Special Event Cruises 22
11 Chicago Country 103 40 Lou Mac Records 93 69 Square Dance Videos 86
12 Chinook 45 41 MacGregor 43 70 Square Dancers Closet 48
13 Chula Vista 13 42 Meg Simkins 106 71 Square Dancetime 80
14 Contra Holiday 50 43 Memory Lane 53 72 Stevens' 33, 49
15 Cruises & More 32 44 Merrbach 97 73 Stitch In Time 21
16 Davis 99 45 Mike's Records 105 74 Supreme IF
17 DCCW Prod 44 46 Mikeside Management 42 75 Suzie's Ruffles 69
18 DJ Records 82 47 Monterey S/D Weekend 9 76 Tic Tac Toes 71
19 Ed Fraidenburg 104 48 New England Caller 47 77 TNT 107
20 Elite Records 8 49 NSD Directory 107 78 Travel Mart 16
21 English Mountain 56 50 Palomino B 79 Travelcall 74
22 ESP/Jo Pat 62 51 Promenade Travel 59 80 Triple R 94
23 FourBarB 17 52 R & R Video 66 81 Vee Gee 81
24 Gold Star 51 53 Ramblin' Rose 20 82 Walt Cole 104
25 Great Am SD Apparel 5 54 Random Sound 25 83 Western Squares Intl 12
26 Grenn 63 55 Rawhide 23 84 White Mt. Rim Rompers 107
27 Grossman B0 56 Red Boot 21 85 Yak Stack 65
28 Hanhurst BC 57 Red Rock Rambiers 9
29 HiHat 34 58 Reeves Records 36
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25> TEMPO -~

hen | read what people have to
say about square dancing, | am
not only surprised, but appalled
at the attitudes we are sub-
jected to through our mail. When | started
dancing in the late 1950's things were just
about to explode, or should 1 say mush-
room, as it did during the 60’s. Everyone
was so happy to see our beloved activity
bloom. Classes were well attended and
BIG, to say the least. We had lots of fun
dancing Alexander Tar, Cross Trail, Dou-
ble Pass Thru, Wheel & Deal and many
others. The callers were having a ball using
this material, and soon several other inter-
esting movements came into the picture.
All the dancers were happy with the level
of dancing, it was all the same. Who could
complain? We didn’t know any different.
| have been watching with interest what
has happened to the activity, and well re-
member writing a letter sometime in 1965
(or thereabouts) to a caller who was push-
ing lots of the new stuff that was coming
out. | remember pointing out to him how our
activity would be adversely affected if this
were to continue. Of course | never re-
ceived an answer and he probably has
completely forgotten about it by now. Of
course that was 22 years ago and lots of
water has gone over the proverbial dam.
Now, | am wondering if what | predicted
has not come true. With the constant influx
and drop out of dancers, there was no
doubt pressure brought to bare by the call-
ers, yes | said callers, to teach everything
that they came across. | remember receiv-

ing the note service from the Northern Calif.
Callers Assoc.(of which | was a member for
many years) and reading as many as sixty
(60) new calls in only one month, for our
use. That should have scared us to death,
but here we were experimenting with lots
of things we had never dreamed would
ever be accepted as a square dance call.

Of course the dancers didn't know any
different. They were our pawns, so to
speak. We could experiment on them and
they wouldn't care, because what did they
know. Well, now the shoe fits on the other
foot and it has been pinching for a long
time. We no longer have any amount of
beginner classes, mainly because the
clubs don’t want to participate with the be-
ginners. All we have now in lots of areas
are dancers wanting nothing but high Plus,
Advanced or Challenge. The pressure is
coming from the other direction, so who is
the leader in this business? How come the
dancers have taken over the reigns and the
caller is willing to let them tell him what he
must teach and call?

Our activity has become an organization
without organization; an activity where the
leadership has disappeared from the
hands of the so-called caller-educated
“leaders.”

If you think I'm cynical, | am. Square
dancing will probably pass before my eyes
into oblivion even before | pass into obliv-
ion, and it hurts me to read all the opinions
that are doing nothing for the recovery of
our activity. How about you, do you agree?

Keep Trucking

But first you have to get it.

Consumer Information Center

Department KO
Pueblo, Colorado 81009

“YOUR FREE CATALOG
KNOCKED MY SOCI(S OFF"

Our free Catalog of free and low-cost government
booklets will very likely impress you, too.

Just send your name and address to:

A public service of this publication and the Consumer Information Center of the U S General Services Admanistration
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GREAT AMERICAN
SQUARE DANCE
»< APPAREL <<

ONE OF THE LARGEST INVENTORIES IN THE COUNTRY
MAIL ORDERS - OUR SPECIALTY

GREAT AMERICAN PETTICOAT
EXTRAVAGANZA SALE
JUNE & JULY ONLY

20% OFF SALE

CRYSTAL SPARKLE PETTICOATS

REGULAR SALE

25 YARDS 49.95 40.00
40 YARDS 69.95 56.00
50 YARDS 75.95 60.80
60 YARDS 89.95 72.00
70 YARDS 99.95 80.00
80 YARDS 110.95 88.80
100 YARDS 129.95 104.00

OVER 40 COLORS AVAILABLE COLOR CARD 85.00
WE ALSO CARRY A LARGE INVENTORY OF DANCE SHOES

SEND FOR YOUR FREE COMPLETE
APPAREL MAIL ORDER CATALOG

PLEASE MENTION THIS AD WHEN ORDERING

4830 EAST MAIN ST. MESA, AZ 85205
FOR INFO 602 830-0330
FOR ORDERS ONLY 1 800 225-6794
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