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SUPREME AUDIO, INC... 
The Professional Source for Callers & Cuers 

Supreme Audio has the Largest Selection 
of Professional Calling and Cueing equipment -- 

with continuing after-sale support! 
Call Supreme Audio before purchasing any equipment! 

• Hanhurst's Tape & Record Service 
• Square Dance Tape Service -

12 Tapes per year 
• Round Dance Tape Service -

6 Tapes per year 
• Publications 
• 50,000 Quality Square & Round 

Dance Record Inventory -
All Labels in Stock 

• Toll Free Order Lines 
• Computerized Record Information 

• Calling & Cueing Sound Systems 
• Wireless Microphones 
• Microphones 
• Record & Equipment Cases 
• YAK STACK, DIRECTOR & 

SUPREME Sound Columns 
• Graduation Diplomas 
• Instructional Video Tapes 
• Competitive Prices 
• Fast ... Professional Service! 
• Shipped within 24 hours! 

Hanhurst's Square Dance Tape Service 
The "Original" monthly tape service. 

The Continuing Choices' of more than 1,700 Caller., 

AN EXCELLENT GIFT IDEA 
FOR YOUR FAVORITE CALLER ! 
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TELEX & SAMSON 
WIRELESS MICROPHONE SYSTEMS 

New Low Prices! 
Lapel Systems now start at $234.00 
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Portrait of a contented 
square dancer at the 

end of the 
43rd National Square Dance 

Convention 
Portland, Oregon 

E ditor's I 
NOTEBOOK 

Before the axe falls on Square Danc-
ing, before all the dancers are so 

disappointed in our programs, and Stand-
ardization is a thing of the past, we should 
take time to re-examine our priorities. We 
all know that many of the square dance 
movements came from parts of Europe. 
We now find that our activity has grown in 
great degree in Germany and other Euro-
pean countries. Why is it doing so well over 
there? For one thing, they are still using the 
good old CALLERLAB standard programs. 
We ask you to read the very informative 
article written by Al Stevens, Editor of 
Notes For European Callers. You will find 
it in "Underling The Note Service". His di-
rect account concerning the problems we 
are now experiencing in the activity gives 
us food for thought. 

We MUST take notice of what is hap-
pening to Square Dancing. We must start 

to realize we cannot have two factions 
struggling against each other in order to 
"just save a little money." I know several 
callers who joined ACA for that reason, but 
they failed to wonder what else they would 
be subjected to through its growth. Do you 
teach classes with the CALLERLAB pro-
grams, and are they within driving distance 
of another community where either the 
LISST, (Santa Clara) or ACA's new list has 
been used? We hope you realize what this 
will do to your dancers when they visit 
these clubs. Surely they will be disap-
pointed and fail to have the FUN they ex-
pect! We must be vigilant! V 
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In spite of the seriousness of our activities prob- 

\\Z\ 	BY-LINE 	lems, you will be pleased to find some very interest- 
ing "happy stuff" Rhyme Time is the lament of a 
new dancer who will win in the end. In Calvin 
Campbell's "Filling Square Dance Halls" we have 
some good positive ideas. New Product Line car- 

ries information for callers using their computers. And last but not least, take "Lessons from 
Geese," by Milton Olson. 

This month our cover photo comes by way of the Portland/Oregon Visitors Association. The photo 
is of Multnomath Falls which is one of 11 waterfalls within an 11-mile drive along the famous Co-
lumbia River Scenic Highway route east of Portland, Oregon. Photographer is Larry Geddis. 
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EMP 0 by Jeanne Briscoe 

W
e all know that commercials for 
our television shows are a nec-
essary evil, but have you ever 
stopped to think about the ones 

you liked or disliked? I certainly have my 
pet peeves. But then again I have some 
very favorite ones. I guess the one I like the 
most is the one advertising the batteries. 
The one with the cute pink bunny , scurry-
ing along, beating his drum for all its worth. 
I could never understand why the Ener-
gizer Battery Company didn't make a cou-
ple of million of those to sell for Christmas 
the first year that came out. 

I guess the next ones that take the cake 
are the ones advertising Little Caesars's 
Pizza. They have had some really good 
ones on, but the one that sticks in my mind 
the most is the old man stirring the stew and 
getting it ready to serve. It is SO bad that 
the angel leans over the edge of his resting 
place and appears to be getting ready to 
throw up. The dog really can't stand it, the 
baby gurgles a barf, and then even the fly 
that happens to pass by won't sit down on 
it to take a sip. Jim and I really got a kick 
out of that one. We usually mute the com-
mercials, but there are some that we like to 
get the sound on, it makes it a lot funnier. 

But when the soap companies start sell-
ing their products and it shows the man 
washing his arm-pit, it's time for me to mute 
it or even change the station for a few 
seconds. What is more gross than to have 
to watch a grown man wash his under-
arms? 

I don't know what is happening to our 
quiet world of yesteryear. Every time we 
turn on the TV to watch a program, we get 
deluged with commercials, sometimes as 
many as eight or ten in one break period. 

The one advertising the Yellow Pages in 
the phone book really gave me a laugh. It 
shows the gal going to get a hair cut like 
Hillary's. But when the beautician gets 
done, it's a cut like Lord Hillary. She runs 
screaming home and grabs the phone 
book and starts looking for a different beau-
tician, while the dog is on the floor biting a  

flea on his rump. She drops the phone book 
on the floor, the dog runs away, but returns 
and grabs the book in his mouth and 
shakes it till it falls apart. I don't know what 
is really so funny about that, but I laugh 
every time. 

Do you remember the one about the guy 
who is sitting on the bed saying, "I can't 
believe I ate the whole thing"? That one 
was funny until they ran it for a hundred 
times and people got sick and tired of it. We 
were all taking Rolaids or Alka Seltzer after 
watching it for the "umpteenth" time. 

I think the one about "got milk" is good. 
I know from experience how frustrating it is 
to have a mouthful of food and the phone 
rings. You have to answer it because 
you're expecting a call from your doctor or 
your bank. The poor guy who stood to win 
lots of money had a mouth full of peanut 
butter sandwich and was trying to say 
"Aaron Burr." Putting myself in his place in 
real life, I don't think !would ever eat peanut 
butter again. 

The penguin with the sore throat, ae-
cepting a throat lozenge from another pen-
guin, and he says, "They say we look alike, 
too." What two penguins don't look alike. 
The only difference in penguins is the way 
the black comes around the neck on their 
bodies. That is an interesting realization. I 
guess God really wanted to be able to know 
which was which. 

If I could afford to make a commercial, I 
would like to come up with one concerning 
square dancing. I guess we could have two 
callers on a program, doing a duet. The 
song they are singing is "Perfect Har-
mony." The first one turns to the second 
one and says, "They say we sound alike, 
too." 

KEEP TRUCKIN' ✓ 
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Book by April 15th,1994 
and receive $100.00 off! 

AMERICAN  
SQUARE DANCE 

MAGAZI N E 
PRESENTS 

The Ultimate Square Dancing Experience! 

7-Day Alaskan Cruise 
Aboard the Regent Sea 

September 9th-16th, 1994 
* Top Name Callers from around the Country * 

* Virtual non-stop dancing * 
* Seminars and Instruction * 

* The Unbelievable Beauty of Alaska * 
* Complimentary Shoreside Activities * 

* Salmon Bake / Square Dancing Extravaganza * 
at the Thane Ore House in Juneau 

* Complimentary copy of * 
Porthole, The Intelligent Cruise Magazine 

....from 

995* 
Experience Seven Exciting 

Days of Cruising. 
Visit Glacier Bay, 

the "Gold Rush" Town of 
Skagway, Ketchikan 
and Juneau, Alaska. 

PER 
PERSON 
*Airfare and 

taxes additional, 
low cost airfare 
available from 

most cities. 

PPI-CRUISING THE WORLD 
PHONE: 800-929-4548 

10 FAIRWAY DRIVE, SUITE 200, 
DEERFIELD BEACH, FLORIDA 

33441-1802 
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43rd National Square Dance Convention 
JUNE 22, 23, 24, 25, 1994 

RECYCLING 
POPULAR IN OREGON 

Wether it is on the dance floor, or in 
he kitchen of a family home, "recy-

cling" is very popular in Oregon. The first 
state to enact a bottle bill for recycling 
glass and aluminum beverage contain-
ers, Oregon residents are active in the 
recycling of many types of materials. 
Saving newspapers, tin cans, cardboard 
and plastic milk jugs as well as beverage 
containers has become a way of life for 
many residents. 

Depending upon the quality of print, 
recycling can bring a newspaper back to 
life as many as nine times. Each time it 
goes through the mill some of the original 
wood fiber is lost, and eventually the 
fibers cannot be recycled. Although there 
will always be a need for new wood fiber 
generated in well-managed forests, re-
cycling paper makes what we have go a 
lot further. 

Some companies in Oregon have de-
veloped programs to recycle plastic from 
milk jugs into "lumber" for construction 
and other products. No doubt about it, 
whether you're at home or on the dance 
floor, "recycling" is a good move! 

THE RONNIE MILSAP SHOW 

he Ronnie Milsap Show is the open--r
ing event for the 43rd NSDC, 

Wednesday evening, June 22nd at 6:00 
PM. Admission ribbons for dancers and 
their friends are just $10.00 each. don't 
miss this great entertainment value! 

Register for The Ronnie Milsap Show, 
doors open at 5:00 PM and the show 
starts at 6:00 PM. Seating in the Portland 
Memorial Coliseum is unreserved, and 
Trail End dances will follow at the Oregon 
Convention Center. 

WATCH FOR THE TWIN SPIRES 

The Oregon Convention Center, one of 
the major facilities for the 43rd NSDC, 

has an artistic personality inside and out. 
The Center's 150-foot tall glass and steel 
towers have added their bold profile to 
the city's skyline, as well as providing 
daylight to the two main lobbies. Opened 
in 1990, the Oregon Convention Center 
has become a landmark and an icon 
representing Portland, in the same way 
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