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RECORD DEALER ROSTER 
All new square and round dance records advertised or reviewed to 
SQUARE DANCE Magazine are available from the dealers listed 
on this page. Write dealer of your choice for the Spring-Summer 
1967 Square and Round Dance Record Catalog published by 
SQUARE DANCE Magazine. 

GEORGIA 

• EDUCATIONAL AND DANCE 
RECORDS 
P.O. Box 11776, Atlanta 30305 

MICHIGAN 

• BUCKBOARD WESTERN SHOP 
R. 2, Marshall 

• SCOTT COLBURN'S SADDLERY 
33305 Grand River, 
Farmington 48024 

MINNESOTA 

• "AL" JOHNSON RECORDS 
4148 10th Ave., Minneapolis 7 

ILLINOIS 

• ANDY'S RECORD CENTER 
1614 N. Pulaski Rd., 
Chicago 60639 

• SQUARE DANCE SHOP 
6407 N. Caldwell Ave., 
Chicago 60646 

• SQUARE DANCE SHOP 
1622 N. Rand Rd., 
Arlington Heights 60004 

INDIANA 

• '.1AXINES SQUARE DANCE SHOP 
4428 S. 7th St., Terre Haute 

• PARKER STUDIO OF MUSIC 
Hiway 3 N. at Cree Lake 
Kendallville 

• STEVENS CAMERA SUPPLIES 
3600 S. Main St., Filcher+ 46514 

TEXAS 

• JUDY'S RECORD SHOP 
Rt. 2, Box 191-Z, Denison 

WASHINGTON 

• AQUA RECORD SHOP 
123014 Westlake Ave., Seattle 9 

WISCONSIN 

• MIDWEST RADIO COMPANY 
3414 W. North Ave., Milwaukee 

CANADA 

• :,ERRY HAWLEY RECORDS 
34 Norman Crescent, 
Saskatoon, Sask. 



MODEL 636 "Slimair" Dynamic—Ex-
ceptionally fine for PA, recording and 
general use. Response 60-13,000 cps; 
output-58db. Pop-proof head. Wide 
pickup range. On-off switch. Satin 
chrome finish. Tiltable head. Built-in 
MC-4 connector. 18' cable. 101/4" 
long including stud. List price $72.50. 

OUR PRICE ... $43.50 
MODEL 623 Slim Dynamic—Ideal for 
PA, recording and general use. Use 
on stand or in hand. Omnidirectional. 
Response 60-12,000 cps; output level 
—56 db. Hi- or Lo-Z by changing 
one wire in connector. Pressure cast; 
satin chrome finish. Tiltable head. On-
off switch. 18' cable. 71/2" by 15/16". 
List price $57.00. 

OUR PRICE ... $34.20 
MODEL 630 High Fidelity, High-Out. 
put Dynamic — Response 60-11,000 
cps; output level-55 db. Unaffected 
by heat or humidity. Acoustalloy dia-
phragm. Tiltable head. Built-in MC-3 
connector. On-off switch. Satin chrome 
finish. Available in Hi-Z or 150 
(matches 50-250 ohms). Lo-Z balanced 
to ground. Size 2"x61/4". 18' cable. 
List price $52.50. 

OUR PRICE ... $31.50 
MODEL 924 Lavalier Crystal — For 
chest or hand use. Supplied with neck 
cord, support clips and 18' cable. Sa-
tin chrome finish. Wire mesh head 
acoustically treated for wind and 
moisture protection. Output-60 db. 
Response 60-8,000 cps. Hi-Z. 3-5/32" 
xI-7/32". Cable has integral strain 
relief. List price $20.00. 

OUR PRICE ... $12.00 

You get terrific savings plus a FREE gift when 
you buy a top quality Electro-Voice Mike NOW! 
Look over these fine values in famous Electra-
Voice Mikes. Never before such low, /ow prices 
PLUS a choice of a FREE GIFT with any model, 
except the MODEL 924. Send check or money-
order for full amount. We pay postage. We 
also furnish free plug with mike. Specify type 
needed. Hurry, order today. 

Square Dance Shop 
1622 N. Rand Rd. 

ARLINGTON HEIGHTS, ILL. 60004 
(312) 255-4060 

YOUR CHOICE OF 3 GIFTS 

(Except wish Model 924) 

A. 5 FREE RECORDS 
Reg. $7.25 value. Our assortment. 

B. STEEL RECORD CASE 
Sturdy, lightweight. Holds 120 
45 rpm records. $6.00 value. 

C. TRADE IN OLD MIKE 
$6.00 ALLOWANCE 
Regardless of condition. Doesn't 
have to work. 
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for the 

WHO 
WHAT 
WHERE 
WHEN 
HOW 

of square and round dancing 

READ 
SQUARE DANCE MAGAZINE 

If you're an active square and round dancer who 
likes to keep "in the know" about his favorite 
recreation then SQUARE DANCE MAGAZINE is 
for you. SQUARE DANCE attempts to report 
everything worth knowing about square and 
round dancing each and every month concisely 
yet completely. 

Like your daily newspaper, SQUARE DANCE 
wants to keep you up-to-the-minute about the lat-
est happenings, but doesn't waste words doing it. 
Like a weekly or monthly feature magazine, 
SQUARE DANCE gives you features that are en-
tertaining as well as educational. 

Yes, in one issue of SQUARE DANCE each and 
every month you will find everything worth 
knowing to make your recreation more enjoyable. 
After all don't you dance for ENJOYMENT? We 
try to make SQUARE DANCE MAGAZINE enjoy-
able too. Happy Dancing .. . and Happy Reading! 
Maybe you have a friend who would be happy 
reading SQUARE DANCE MAGAZINE, too. Make 
us happy and recommend us to him. 

SQUARE DANCE MAGAZINE 
1622 N. Rand Rd., Arlington Heights, 111. 60004 



Attach 
Label 
Here 

Change of Address 
Tf you're moving, please let us 
know three weeks before changing 
your address. Place magazine label 
here. Print your new address below. 
If you have a question about your 
subscription, place your address la-
bel here and clip this form to your 
letter. 

name  

address 

city  

  

slate 	 zip code 

. . . We certainly do want to thank 
you for asking Jerry to have an article 
in SQUARE DANCE and featuring his 
picture on the cover of the December 
1966 issue. We've heard many favor-
able remarks and we certainly appreci-
ate you giving him this opportunity. 

. . . We'll be looking forward to 
seeing you and having our dance there 
this July. Once again thanks for every- 
thing. . 	. 

Sherry Haag 
Cheyenne, Wyo. 

Because he is a "real pro" and one 
of the finest callers I have heard, Mel-
ton Luttrell, in "What Makes a Caller" 
(January 1967), didn't mention the one 
thing that really makes a caller. 

. . . With all truly good callers, this 
comes natural. I refer to the fact that 
it is necessary for a caller to concien-
tiously do his homework. 

Many callers wonder, "Why do I lose 
my clubs. Why do my beginners leave 
me after graduation"? But few blame 
themselves. Few realize that unless each 
dance is planned in advance, unless the 
caller provides himself with a freshly 
prepared program . . . unless he "does 
his homework" . . . he cannot become 
a good caller, or it he was once a good  

caller, he won't be anymore. . . . 
Leonard Solomon 
Indianapolis, Ind. 

I was pleased to see you publish some 
of the letters you had received con-
cerning challenge dancing at the Na-
tional Convention (January 1967). . . . 

. . . There is no challenge dancing 
being planned for the 1967 National 
Convention—no room where the chal-
lenge dancers can dance what they have 
worked long and hard to achieve. 

A "'national" convention should have 
something for everyone, since it is 
supposed to be a representation of the 
entire square dance picture. . . . 

Ed Foote 
Oakmont, Pa. 

. . . As a caller and teacher I find 
many uses for SQUARE DANCE. I get 
a lot out of your Figures and Breaks 
plus news about square dancers every-
where. So by all means don't let my 
subscription expire. 

Horace Hare 
Glasgow, Ky. 

. . . We enjoy SQUARE DANCE 
Magazine so very much and always 
eagerly await each issue. Thank you 
for featuring me on the cover . . . and 
for printing the article (February 1967) 
which I enjoyed doing. 

Jon Jones 
Arlington, Texas 

Address: Mail Editor, SQUARE DANCE 
Magazine, 1622 N. Rand Rd., Arlington 
Heights, III. 60004. 

SUBSCRIPTION SERVICE 
Please include SQUARE DANCE 
address label to insure prompt 
service whenever you write about 
your subscription. Mail to: 

SQUARE DANCE 
Subscription Service 
1622 N. Rand Rd. 
Arlington Heights. III. 60009 

To subscribe to SQUARE DANCE 
moil this form with your pay-
ment and check ❑ New Sub-
scription ❑ Renew My Present 
Subscription. 
Subscription rates in the United 
States: One year, $5.00; Two 
years. $9.00: Three years, $12.00. 
Canadian and foreign add .5C 
per year postage. 
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Between (3-ips 

Just like the weather, everyone talks about the rising cost of 
living, but there's really very little any individual can do about it. 
Every business, every household, and every recreation has felt the 
pinch of rising costs in recent years. 

Strangely, while prices in every direction have been soaring, 
square dancers today generally still pay the same admission fees 
and same caller and teacher fees they paid 20 years ago. Even 
though these fees have remained unchanged, square dance clothing 
and records have risen in price to keep pace with rising production 
costs. 

One of the biggest selling points of square dancing, as quoted 
by many of the field's foremost leaders, is its low cost. "Where else," 
we often hear, "can a couple enjoy an evening of fun for as little 
as $2.50 or $3.00?" It cannot be dented that the economical aspect 
of square dancing has been a major point in drawing many couples 
into the activity. But how many other people have been wary of 
square dancing and shunned it just because of its low price. 

Think of your own choice in a restaurant. Would you choose a 
$3.00 steak or a $5.00 one? You'd probably choose the $5.00 steak 
because you would assume it to be a better cut of meat. Why, then, 
would someone unfamiliar with square dancing not use the same 
judgment analysis in selecting a new hobby? 

The costs and prices involved in square dancing are a favorite 
conversation topic among many leaders who are concerned for the 
activity's future. Callers are reluctant, however, to openly discuss 
the price lag because they seem interested in making more money 
for themselves. Most callers and leaders, however, see the potential 
danger in drastically underpricing square dancing and are genuinely 
concerned about how these low prices are affecting our hobby's 
future. 

Consider the callers and teachers who depend on square dancing 
for all or at least part of their incomes. How many hundreds of 
capable leaders have been lost because their expenses often ex-
ceeded their fees? Travel, lodging, equipment, and scores of mis-
cellaneous expenses must be paid from fees received for services 
by leaders to square dancing. Too often it is just too costly for 
leaders to participate as callers and/or teachers. Expenses in keep-
ing up with new material, records, improved equipment, in addition 
to travel costs, are a burden they cannot financially handle. 

With so many excellent other points in its favor, there is no 
reason to sell square dancing as a great recreation simply because 
of its low cost. Let's set realistic fees so we can provide the best 
in leadership and facilities for square dancing. The time to adjust 
these fees is now so that our hobby will continue to grow. How 
much is square dancing worth to you? 	 • 

CArvict Olson 
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NORTH CAROLINA'S 

cP65-Feaface a/ (7Ze.. ffiteat,rifet ./ 

6 GREAT SQUARE DANCE FESTIVALS plus 

2 BRAND NEW ROUND DANCE FESTIVALS 
REBEL ROUNDUP: April 6-9 and October 15-22, 1967 
STAFF: 	 GUEST STAFF: 
BOB BAKER 	 Oak Ridge, Tennessee 	BEN BALDWIN . 	 Champaign, Ill. 
LOUIS CALHOUN 	Fontana Dam, N.C. 	STAN BURDICK 

	
Sandusky, Ohio 

BOB DUBREE 	 Knoxville, Tennessee 	MICK HOWARD 
	

Greenville, S. C. 
Rounds. 	 BILL WILSON 

	
Aiken, S.C. 

IRV AND BETTY EASTERDAY, Hagerstown, Md. 

SWAP SHOP: April 29-May 7 and Sept. 30-Oct. 8, 1967 
STAFF: 	 Rounds: 

LOUIS CALHOUN 
RUY CAMP 
FRED GOODNER 
PAUL PATE 
JOE ROBERTSON 

	

Fontana Dam, N.C. 	TOM AND LIB HUBBARD 	Atlanta, Ga. 

	

East Point, Ga. 	WRAY FERRELL AND RUTH JEWELL 

	

Athens, Ga. 	 Raleigh, N.C. 

	

Atlanta, Ga. 	 Associate Staff: 

	

Mobile, Ala. 	RAY BOHN 	 Louisville, Ky. 
FRANK AND PHYL LEHNERT Toledo, Ohio 

FUN FEST: May 20-28 and Sept. 2-10, 1967 
STAFF: 	 Rounds: 

LOUIS CALHOUN 	Fontana Dam, N.C. 	AL AND MILLIE BOEHRINGER Dayton, Ohio 
A. B. COLEMAN 	 Kingsport, Tenn. 	ED AND KAY MACK Clearwater Beach, Fla. 
HARRY LACKEY 	 Greensboro, N.C. 
JAMIE NEWTON 	 Atlanta, Ga. 
CHUCK RALEY Lakewood, Calif. (Fall only) 
JOHN STEWART 	 Columbia, S.C. 

ACCENT ON ROUNDS: May 28-June 4 and Sept. 10-17, 1967 
STAFF: 	 Squares: 

AL AND MILLIE BOEHRINGER Dayton, Ohio 	LOUIS CALHOUN 	Fontana Dam, N,C. 
JOHN AND VIC LAVERTY Huntington, N.Y. 
ED AND KAY MACK Clearwater Beach, Fla. 

For reservations or additional information, write: Department SD67 

FONTANA VILLAGE RESORT 
FONTANA DAM, NORTH CAROLINA 28733 



LOUIS CALHOUN 
Fontana Village, N. C. 

HOW TO 
IMPROVE 

YOUR 
CALLING 

PART I 

 

OF A TWO PART SERIES 

 

     



Editor's Note: Louis Calhoun is one of 
the top callers in the country. His pro-
fessional training and background make 
him unusually well-qualified to write 
about leadership and caller improve-
ment. This article was originally pre-
pared by Louis for a Callers Clinic at 
Square Dance Center. 

FOREWORD 

There was a time in our business 
when the LOCAL CALLER felt that 
advice and help from a so-called TRA-
VELING CALLER were words bor-
dering on being the "gospel." I truly 
hope that we can grow out of our ten-
dency to use these terms, "local" and 
"traveling". They have no place in our 
profession. 

We should assume, of course, that 
any caller who works as a full-time 
professional and travels extensively 
may have much to offer. The very 
outgrowth of his widely varied group 
contacts would make this a safe as-
sumption. You must remember, how-
ever, that many of us who travel ex-
tensively—in fact, most of us—do so 
because of necessity. That is, we are 
limited in the amount of business we 
can promote at home! 

The first lesson to be learned, then, 
is this. If you want to be a better cal-
ler, look around you and find the cal-
ler who is obviously successful in your 
area. He is certain to be doing some 
things right: Learn from him. 

THINGS YOU 
MUST CONSIDER 

1. Be willing to make an honest ap-
praisal of your talent. This cannot 
be emphasized too much. 

2. Realize that a sound background in 
dancing and calling is essential to 

professional growth. 

3. Watch your EGO. All callers are 
ego-driven animals. Be sure that 
your plans and aspirations as well 
as your professional leadership is 
motivated by other factors also. 

4. Be willing to study and study and 
study. 

5. Cooperate to your fullest with other 
callers in your area and with the 
leaders in the field. No matter how 
much you know, how strong your 
opinions are, or how wrong these 
others may be, remember that ev-
eryone has something to offer—Steal 
it from them. 

6. Realize that square dance calling 
may or may not be a husband-and-
wife team proposition. Your wife 
can be an asset to you. She can also 
be your liability. Let her open par-
ticipation be that of a pleasant, co-
operative, and graceful dancer. Let 
her active help to you be behind the 
scenes. A "pushy", opinionated, 
overly-ambitious wife can hurt you. 
After all, calling is a professional 
business, and I know of no clubs 
paying a fee for the services of the 
caller's wife. 

A PHILOSOPHY OF 

SQUARE DANCE CALLING 

I believe that the caller is the prime 
and necessary instrument t h rough 
which square dancers find the enjoy-
ment they rightfully seek in their par-
ticipation. His function is just as simple 
--yet so complex in its reality—as that. 
All of his planning and all of his pre-
paration must be geared towards the 
improvement of that instrument. 

We must realize that dancers par-
ticipate in order to dance. They do not 
pay admission to hear a caller call. We 
must subjugate our personal desires 
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